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ol DEVICE OWNERSHIP

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO OWN EACH KIND OF DEVICE

MOBILE PHONE NON-SMARTPHONE LAPTOP OR DESKTOP
(ANY TYPE) MOBILE PHONE

96% 21%

DEVICE FOR STREAMING TV SMARTHOME SMART WATCH
CONTENT OVER THE INTERNET DEVICE ORWRISTBAND

a
[}

5.7% 16% 7.8% 5.1%

.
° SOURCE: GLOBAIWERINGES |33 2019). FIGURES REFRESENT THE FINDINGS OF A SROAD GLOBAL SURVEY OF INTERNET USERS AGED 1670 64 are ﬂ Hoots‘.“te'
social




DAILY TIME SPENT WITH MEDIA

AVERAGE DAILY TIME THAT |NTERNET USERS AGED 16 TO &4 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

USING THE WAICHING LISTENING TO MUSIC USING A
INTERNET TELEVISION*® STREAMING SERVICES GAMES CONSOLE

3H26M 3HO0O4M 1TH30M 1H23M

BROAD SURVEY OF INTERNET USERS A SEE GLOBN WEBIND!

wiiie are. ™ Hootsuite:
NTENT DEIVERED VIA STREAMING AND MAND SERVICES U DE S AND H
social







Leverage owned earned, and paid media for
a comprehensive digital marketing strategy

SHARING

Mentions
Shares
Reposts
Reviews

SEO & brand content
that drives earned
media sharing & traffic

WEB PROPERTIES

Website

Blog Content

Social Media Channels
Email Marketing

Earned

People sharing &
engagement with
paid promtion

ADVERTISING

Pay Per Click

Display Ads
Retargeting

Paid Influencers

Paid Content Promotion
Social Media Ads

Gain more exposure to
web properties with
SEO and PPC




1S KING

two ranking factors in Google
ou create, the higher chance you

and leads, especially from

ble?




CONTENT IS KING

Types of content

Purposes:
very

effective « Building Brand Awareness
: « Developing Credibility and Social
Proof

» Driving Traffic and Sales

somewhat
effective

easy / cheap difficult / expensive




estion is:

ent help to drive

new customers?




A content marketing strategy to support

DN

A 39
oW o .

WY fAEs

Content Marketing Institute, 2016




SOURCES OF NEW BRAND DISCOVERY

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO SAY THEY DISCOVER NEW BRANDS AND PRODUCTS VIA EACH CHANNEL

Cowenmones

ADS ON TELEVISION 36%

ADS IN SOCIALMEDIA
RECO MMEN DATIONS OR COMMENTS ON 50 CIAL MEDIA
BRAN D OR PRODUCT WEBSITES
WORD-OF-MOUTH RECO MMEN DATIO NS
m
TV SHOWS OR FILMS 27%
2
o

° SOURCE: GLOBAIWEBINDEX |23 2019] FIGURES REPRESENT THE FINDING S OF A S20AD SURVEY OF INTEENET USERS AGED 1670 54 SEE GLOBAIWEBINDEX COM FOR MORE DETARS

gcid %| Hootsuite'



bl MOST-USED SOCIAL MEDIA PLATFORMS

2020 PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT USING EACH PLATFORM IN THE PAST MONTH

YOUTUBE
WHATSAP
FACEBOOK
INSTAGRAM
TWITTER
LINE

FB MESSENGER
LINKEDIN
PINTERE ST
WECHAT
SNAPCHAT
SKYPE
TIKTOK
TUMBLR
REDDIT
SINAWEIBO

MANWERINDEX COM FOR

‘é:r% o *| Hootsuite-




SOCIAL MEDIA ADVERTISING AUDIENCE PROFILE ==

SHARE OF THE TOTAL ADVERTISING AUDIENCE" ACROSS FACEBOOK, INSTAGRAM, AND FB MESSENGER, BY AGE AND GENDER -

20.6%
B remaLe

U MALE
16.1%

142%
] I
21%
1.4%
0.8% 0.8%

B-17 18 -24 45 -54 55 - 64 65+
YEARS OLD YEARS OlD YEARS OlD YEARS OLD YEARS OLD YEARS OLD

ELF SERVICE ADVERTISING (w«u,«n 20001 BASED ON ACRVE USERS OF FACEBOOK, INSIAGEAM, AND / OR FACEBOOK we @ .te
NCE DAL g L *ADVISORT: DAIA ON THIS CHART REMESENT THE are 5“ .
: ESHARES0F TOTA SOCIALMEDIA USERS. & COMPARABILITY ADVISORY: 1AS social




ol ECOMMERCE ACTIVITIES

L0 VL0 Bl PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO REPORT PERFORMING EACH ACTIVITY IN THE PAST MONTH

SEARCHED ONLINE FOR VISITED AN ONLINE PURCHASED A MADE AN ONLINE MADE AN ONLINE
A PRODUCT OR SERVICE RETAIL STORE ON THE PRODUCT ONLINE PURCHASE VIA A LAPTOP PURCHASE VIA A
TO BUY (ANY DEVICE) WEB (ANY DEVICE) (ANY DEVICE) OR DESKTOP COMPUTER MOBILE DEVICE

. ' | .. ! '
. N

90% 88% 25% 80%

° SOURCE: GROBAIWERINDEX {31 2019) AGURES TEMESENT THE FINDINGS OF A SROAD SURVEY OF INTERNET USERS AGED 14 10 44 SEF GIOBAWERINDEX COM FOR MORE DERALS are ﬂ Hootsuite'




ECOMMERCE SPEND BY CATEGORY

TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES IN 2019, IN U.S. DOLLARS

FASHION ELECTRONICS & FOOD &
PHYSICAL MEDIA PERSONAL CARE

$4.73 $3.17

BILLION BILLION BILLION

TOYS, DIY TRAVEL (INCLUDING
& HOBBIES ACCOMMODATION)*

$3.16 $13.06

BILLION BILLION

FURNITURE &
APPLIANCES

$2.91
BILLION

VIDEO
GAMES

$937.0

MILLION

we e
are. * Hootsuite




DIA MARKETING

ontext is god" - Gary Vaynerchuk

hat does it mean?

STAGRAM TWITTER
: Storytelling with Purpose: Keep frequent tabs on
d photos everyone and everything
: Culture, lifestyle, food, Content: News, events, political
nd other content that and ideological commentary and
esire for others to be quick thoughts
image/video
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ACGRAM

m from showing all posts from people users follow
that prioritizes what is shown first based on

ed in the content, their relationship with the person
g and the timeliness of the post”

e seen by more people, they need to connect with
e and comment on your posts, the more likely

he content - pushing it to top of news feed, and

or paid promotion to get it seen.

Example:
and reply to comments posted by your audience.
nt with your audience right away.
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ADVANT AGE

Its own. You need to put some work in to get

grow results overnight.




M\ nsbetm
o

4 Harris Vertu Harmoni

A special shoutout to @cultureedge.online for providing
us the outfit for Jazz et la Mode at @hvertuharmoni.|




INSTAGRAM

Two recommended ways to build organic traffic for

your Instagram account:

2. Hashtags:

 Why is it awesome? It directs people who are searching
for similar content

* How can | use it? Research good and trending keywords
to be added to your caption. Ubersuggest is one of the

many apps that can be used as a starting point.

GU
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ARKETDLACE

. ) isn't being used only for your website and social

O’O dia, it is also applicable for the marketplaces from

tokodio

ﬁ Shopee

re you sell your products/services.

se clear name of your store
' . se clear & precise hame of your products

nclude all the information needed by your

ustomers

d structure + Relevant Content + Informative




DAV -DER-CLICK ADVERTISING

Pay-per-click advertising does exactly as it says. You
pay for each click that you receive on an ad that you

create.

You may have heard of PPC platforms such as
Google AdWords, which is used mainly for website to
appear on the first page of Search Engine Result
Page.

CPC vs. CPM?
Search Network vs. Display Network?
Remarketing?




Destination

Select Where to Send People

Your Profile

Your Website

Your Direct Messages

k Learn about destinations

LUGIEL

Define Your Audience

Automatic

ta

ram targets people like your followers

Create Your Own

M
VE]

U

sally enter your targetir

Learn how to reach the right people

Cancel Create Audience

Audience Name

All|13-65yr

Budget & Duration

IDR 300.000 Over 6 Days

Spend

4100 -11.000

Budget

IDR 60.000 Daily

Duration

Learn more about budget, duration and
distribution




MARKE TING

between
and

cquisition
expect an
50%

7)
s by 300%

TIPS:

Use services such as Mailchimp
Attractive email subjects

Make it personal

Integrate User Generated Content
(UGC)

Include links and call to action
Keep it short and sweet
Study your metrics (click rate,
bounce rate, time spent, etc.)

GU
[PGHT




OPDORTUNITIES
N CRIsIS | O2

What should | do now?

LIYGHT



Brands & Their Role in COVID-19

It’s important for brands to be...

4 5 Bold Predictions for the New World After

providing reliable
& accurate information

helping support society’s vulnerable

supporting frontline staff and workers

showing how they are supporting

their employees

helping support their local community

showcasing acts of kindness

providing prompt customer service

boosting positivity and positive stories

sharing their experiences as a business
(challenges and plans)

89%
86%
82%
80%
77%
74%
70%
70%
58%

2
3
4
5

Coronavirus

Remote Work Will Change Our Businesses

Data Ownership Will Become a Top Priority

Focus on Content Marketing Will Intensify

Emerging Tech Will Require New Skillsets

Increased Attention on Customer Loyalty

E socialbakers



HELD
O

ERS

Build your
intangible
resource
during this
time:

Reputation.

Offer
educational
based training

for your
employees and
customers




VOUR
SUSIN
MUS |
e,

SURVIVE

LSS

SELL

Show how
your brand
cansolve a
problem or
satisfy your
customers’
needs

Cooperate
and

collaborate
with
customers,
peers, even
competitors

Conversions
are down for
almost all
industry, but...
offer payment
plan




DEED  DIVE
VOUR

DUVE
PDERSONA

Use this time
to re-think
about your

current
market and
potential
market

Build your
email list,
prepare
content for
now and later




DAID
ADS

Get yourself
familiar with
paid ads and

how you can
take
advantage of
them

A/B testing
your content
and ads to
figure out the
best ones to
reach your
audience




VOUR

RE = [TEHINK

MARKE TING

STRAT

-Gl

The economy
will bounce
back, will you?

Go back to
your original
plan, use this

time to reflect,
and plan for a
better future




HELDFUL
TOOLS

How can | be more
effective and efficient?

03
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Trello lets you work
more collaboratively
and get more done.

Trello’s boards, lists, and cards enable
you to organize and prioritize your
projects in a fun, flexible, and
rewarding way.



MAILCHIMD

@ mailchimp Why Mailchimp? Marketing Platform v Pricing Resolirces v

We've got your back
and your free .com

Many businesses are working harder than ever
to stay connected with customers. Start with
a free custom domain for up to 5 years, then
build a free website to get your business
online quickly.

Claim Your Free Custom Domain

B . i

it on your d in. This di t renews every
year with your domain for up to 5 years if you publish a website on
Mailchimp within 11 months and keep it active. Quantities limited.
Offer ends May 31, 2020. Click for full terms.




quotsuite- Platform Plans Enterprise Resources Education ContactUs Login m

Socialis
your superpower.

Easily manage all your social media and get results with

Hootsuite.

Start Your Free 30-Day Trial

‘ﬁ Compare Plans

Trusted by employees at 800+ of the Fortune 1000




UBERSUGGEST

New Feature: Type in 8 competitor's domain to get better keyword ideas

NEILPATEL N Blog Pricing Training Tools Services

Ubersuggest

Want more traffic? Ubersuggest shows you how to win the game of SEO.
Just type in @ domain or a keyword to get started.

Enter a domain or & keyword == English / United States

Domain Overview oo

OVERLAST 1008Y5.

mpetitors’ SEO, W orpec ane

Contact

o Tutre



@ Home Templates~  Discover v  Learnv  Pricing

Design anything.
Publish anywhere.

Create an account, It's free. Canva Is loved by
beginners and experrs, teams and Individuals

G Sign up with Google

“ Sign up with Faceboak

Sign up with emall

Alraady ed up? Lag in

CANVA

What would you like to design?

Presentation

Privacy Policy l@ English (US) v




Vectors = Photos ~ PSD ~ Collections W Premium More tools ~ Become a contributor Prices Hello, Signin &

@ freepik

Graphic resources for everyone

Find Free Vectors, Stock Photos; Psp and lcons

-

Examples. Eid mubarak, Flyer, Infographic.

Download this background from Pikisuperstar

Freepik's Choice
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PEXELS

[ Pexels Explore License Upload = Join

The best free stock photos &
videos shared by talented
creators.

Search for free photos and videos Q

Suggested: garden, housa, nature, work, car, business, strest, mora

Moo by Malena lje

Home Discover Videos Leaderboard Challenges

Free Stock Photos Trending ~




THANK YOU

me@esambouw.com
+62 813 6444 3234

esambouw.com
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