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ONLINE 

PRESENCE 01
Are my customers 
finding me online? 





CONTENT IS K ING 

•  Content is one of the the top two ranking factors in Google 

•  The more amazing content you create, the higher chance you 

have of bringing in new traffic and leads, especially from 

organic search 

•  What can you bring to the table? 



CONTENT IS K ING 

Purposes:
•  Building Brand Awareness 

•  Developing Credibility and Social 

Proof 

•  Driving Traffic and Sales  



T h e  q u e s t i o n  i s :  

How does content help to drive 

sales and bring in new customers? 



Content Marketing Institute, 2016
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SOCIAL MEDIA MARKETING 

“C o n t e n t  is king, but C o n t e x t  is god” – Gary Vaynerchuk 

But, what does it mean?  

I N S T A G R A M 


Purpose: Storytelling with 
videos and photos


Content: Culture, lifestyle, food, 
fashion and other content that 
create a desire for others to be 
like that image/video

F A C E B O O K 


Purpose: Deep connection and 
Personal Sharing


Content: Emotionally powerful 
content: happy, sad, angry, 
scared, passionate posts, that 
garner comments and shares

T W I T T E R 


Purpose: Keep frequent tabs on 
everyone and everything


Content: News, events, political 
and ideological commentary and 
quick thoughts

Skyfall Blue, 2019



INSTAGRAM 

In 2016, Instagram shifted its algorithm from showing all posts from people users follow 

in chronological order to one that prioritizes what is shown first based on 

“the likelihood people will be interested in the content, their relationship with the person 

of business posting and the timeliness of the post.” 

 

If you want your Instagram posts to be seen by more people, they need to connect with 

your audience. The more fans like and comment on your posts, the more likely 

Instagram’s algorithm is to favor the content – pushing it to top of news feed, and 

limiting the need for paid promotion to get it seen. 

 

Example: 

Take the extra few seconds to like and reply to comments posted by your audience. 

Build the engagement with your audience right away. 



USE TO YOUR ADVANTAGE 

Posting great content isn’t enough on its own. You need to put some work in to get 

your profile in front of people.  

 

•  Develop your content.  

•  Develop a list of hashtags to drive organic traffic.  

•  Network with others.  

Remember, patience is key! You can’t grow results overnight. 



SEO for INSTAGRAM 

Two recommended ways to build organic traffic for 

your Instagram account: 

 

1. Alt Text: 

•  What is it? This is used to explain what the picture 

contains.  

•  Why is it awesome? Google will pick up your alt text and 

display it in search engine. 

•  How can I use it? Tell a story about the picture and use 

‘long-tailed’ keywords, specific to your market. 

 



SEO for INSTAGRAM 

Two recommended ways to build organic traffic for 

your Instagram account: 

 

2. Hashtags: 

•  Why is it awesome? It directs people who are searching 

for similar content 

•  How can I use it? Research good and trending keywords 

to be added to your caption. Ubersuggest is one of the 

many apps that can be used as a starting point. 

#LOVE

#INSTAGOOD

#PHOTOOFTHEDAY

#FASHION




SEO for Marketplace 

SEO isn’t being used only for your website and social 

media, it is also applicable for the marketplaces from 

where you sell your products/services. 

 

Tips: 

•  Use clear name of your store 

•  Use clear & precise name of your products 

•  Include all the information needed by your 

customers 

Good structure + Relevant Content + Informative



PAy-Per-Click Advertis ing 

Pay-per-click advertising does exactly as it says. You 

pay for each click that you receive on an ad that you 

create. 

 

You may have heard of PPC platforms such as 

Google AdWords, which is used mainly for website to 

appear on the first page of Search Engine Result 

Page. 

 

CPC vs. CPM? 

Search Network vs. Display Network? 

Remarketing? 
 



INSTAGRAM ADS 

1. Set Objective 2. Define Audience 3. Get Specific 4. Budget



Email marketing 

Email marketing is all about communication between 

you as a business owner with your audience and 

customers. 

 

Facts: 
•  81% of SME rely on email as primary customer acquisition 

(Emarsys, 2018). 

•  For every $1 spent on email marketing, you can expect an 

average return of $42 (DMA, 2019) 

•  Emails with personalized subject lines generate 50% 

higher open rates (Yes Lifecycle Marketing, 2017) 

•  Adding videos to your email increases click rates by 300% 

(Martech Advisor, 2017) 

 

 

TIPS:

-  Use services such as Mailchimp

-  Attractive email subjects

-  Make it personal

-  Integrate User Generated Content 

(UGC)

-  Include links and call to action

-  Keep it short and sweet

-  Study your metrics (click rate, 

bounce rate, time spent, etc.)



Opportunities 

in cris is 
What should I do now? 
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Help 

others 

Build your 
intangible 
resource 
during this 
time: 
Reputation.

Offer 
educational 
based training 
for your 
employees and 
customers



Your 

business 

must sell 

to 

survive 

Show how 
your brand 
can solve a 
problem or 
satisfy your 
customers’ 
needs

Conversions 
are down for 
almost all 
industry, but…
offer payment 
plan

Cooperate 
and 
collaborate 
with 
customers, 
peers, even 
competitors



Deep dive 

your 

buyer 

persona 

Use this time 
to re-think 
about your 
current 
market and 
potential 
market

Build your 
email list, 
prepare 
content for 
now and later



Paid 

Ads 

Get yourself 
familiar with 
paid ads and 
how you can 
take 
advantage of 
them

A/B testing 
your content 
and ads to 
figure out the 
best ones to 
reach your 
audience



Re-think 
your 

marketing 

strategies 

The economy 
will bounce 
back, will you?

Go back to 
your original 
plan, use this 
time to reflect, 
and plan for a 
better future



HELPFUL 

TOOLS 03
How can I be more 

effective and efficient? 



TRELLO 



MAILCHIMP 



HOOTSUITE 



ubersuggest 



canva 



freep ik 



pexels 



THANK YOU
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